
How do

you want

to feel?
Jersey’s a restorative place where you can feel 

empowered to do so much (or so little). 

A place where you can be together in the 

revitalising summer sun that fills you with new 

life. So when the time comes, you’ll be ready to 

dive back in, feeling alive, with a heart full of 

optimism and a smile on your face.

Jersey, the island break where you’re free to feel 

however you want to feel.

#theislandbreak

Summer

Campaign 
22 December 2017 – 1 March 2018



Campaign messaging
HOW DO YOU WANT TO FEEL?

Aim

Create a visual story book of positive feelings linked to the destination brand proposition. The feelings will run 

through Q1 print and video activity, leaving our audiences engaged and curious about our island and its characters.

Campaign themes 

Assets and opportunities

• 6 x campaign videos/ imagery/ itineraries

• Themed bookable experiences/ offers/ supplement opportunities

• Media plan 



Campaign journey
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Campaign media partners
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We try to strike the right balance in order to build demand for Jersey. Engage with users and ultimately 

convert them to be a potential visitor. 



Campaign media plan
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Campaign imagery
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• Understand the campaign journey and messaging. This provides a framework for you to build your 

own marketing and PR campaigns.

• Use the campaign video assets and imagery in your own marketing activity as a free marketing 

‘hook’ to heighten awareness of your own business.

• Register for Visit Jersey’s Media Library and gain access to a wide range of campaign imagery. 

Don’t forget - you can also share your own imagery on the library.

• Start planning your activities for summer 2018. This can include special offers, discounts, fun events 

and promotions. Update your product details on Visit Jersey’s MyListing Portal with summer offers 

and experiences to feature on the Jersey.com website.

• Use the hashtag #theislandbreak across your social channels. Download our social media guide on 

how to engage on social.

• Keep in touch with what’s happening in your business. Share inspiration for content guides – how 

does your product celebrate the island break in summer? Contact product@visitjersey.je

• Share the campaign itineraries. Include them in your customer communications, distribute them to 

your front of house teams and include them in 'welcome packs' to inspire visitors to experience the 

island break.

Help us to tell Jersey’s story.

Get involved
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https://jersey.assetbank-server.com/assetbank-jersey/action/viewRegisterUser
https:https:/www.mylisting-jersey.com/
mailto:product@visitjersey.je

