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Serving up island life

Campaign messaging
Aim
We aim to promote Jersey as a year round destination, so our latest campaign doesn’t just run for one season, it will run across the remainder of 2019. For phase two, September to November, we 
are embracing our unique food story and fresh experiences to give visitors an authentic serving of island life.
 
For phase two, September to November, we aim to build an appetite for Jersey this autumn with an emotive campaign deployed across UK and France, working closely with local product suppliers to 
link the message to bookable visitor experiences. 
 
This encompasses everything from our field to fork stories, where fresh produce is plucked from farm, field and sea and served the same day, foodie experiences from beach-food to fine dining, to 
Jersey’s world-famed produce (Lobsters, Oysters, Dairy & Jersey Royals) and the passionate people behind the menu.
 
Help us serve up island life for our visitors and leave them with an authentic taste of Jersey.

Calls to action
Reserve your spot
Hungry for more
Win your fresh experience 
Book it while it’s fresh
Now taking reservations for island life

Assets and opportunities
• 6 x campaign edits / imagery

• Media plan

• Field to fork product toolkit

• Share your foodie stories on social media using hashtag #theislandbreak



Content segmentation  
Serving up island life

We are segmenting our campaign content into four portions of island life, underpinned by unique product experiences, which we will serve up to the right audience at the right time: 

Are you ready to discover? 
You want to feel revitalised, refreshed and ready for a taste of island life. 

What will be your favourite? 

Get a flavour of the real Jersey with our famous island produce.
What will you share? 
Share family food memories while you breathe the island air with a smile on your face and freshness in your heart. 

Hungry for adventure? 
Jersey is the perfect place for you to tackle the day head on and restore your balance. 

Building an appetite for Jersey 

Video profiling for each of the above foodie touchpoints will be seeded through digital and social media, with the objective of bringing prospective visitors to the campaign pages of jersey.com, where 

we house inspirational content to lead through to bookable product experiences. We will also advertise in targeted print media in national news titles, where we know we have an existing audience 

who we can retarget with tactical offers through digital channels.  

We will be running a competition mechanic to ‘win a fresh experience for two in Jersey’, this will facilitate data capture and act as an incentive to engage with our campaign. We can then retarget this 

engaged audience and push our best prospect visitors along the sales funnel to a booking. 



Campaign journey
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Campaign imagery
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Example creative (Digital prospecting ) 
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Example creative (Digital retargeting) 
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Example creative (Print) 
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Creative narrative (Copy) 
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In Jersey, our food is as fresh as the sea air. From field to fork in the time it takes 

for the tide to rise, it’s served just as nature intended. Work up a healthy appetite 

with a breath of fresh sea air as the new season bursts into life. Our pride and 

passion is our world famous local produce. From our beach food culture to our 

award-winning restaurants, our food is special, it’s food from the heart to feed the 

soul. Tuck into a serving of island life, where friendships are nourished and 

moments are savoured.



Get involved
Help us to build an appetite for Jersey

• Use the campaign video assets and imagery in your own marketing activity as a free marketing ‘hook’ to heighten awareness of your own business.

• Register for Visit Jersey’s Media Library and gain access to a wide range of campaign imagery.  Don’t forget - you can also share your own imagery on the 
library.

• This is your opportunity to inspire visitors to explore the island break through your unique experiences, events and promotions. Update your product details on 
visit Jersey’s MyListingPortal with winter offers and experiences to feature on the jersey.com website.

• Use the hashtag #theislandbreak across your social channels. Download our social media guide on how to engage on social.

• Keep in touch with what’s happening with your business. Share inspiration for content guides - how does your product celebrate our field to fork story? 
Download our ‘Field to fork’ toolkit and contact product@visitjersey.je
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https://jersey.assetbank-server.com/assetbank-jersey/action/viewHome
https://www.mylisting-jersey.com/user/login
https://business.jersey.com/field-fork


Campaign media partners
We try to strike the right balance in order to build demand for Jersey. 
Engage with users and ultimately convert them to be a potential visitor. 
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Campaign trade partners
We try to strike the right balance in order to build demand for Jersey. 
Engage with users and ultimately convert them to be a potential visitor. 
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Campaign media plan
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UK - Launch 02 September 2019



Campaign media plan
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French - Launch 05 September 2019 


