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Little island. Big spirit.

Campaign messaging
Aim
For 2020, we are embracing our unique heritage and culture to share the rich stories that make little Jersey so special. We aim to promote Jersey as a year round destination, so our latest campaign 
will run across the whole of 2020. For phase one, from January to March, we are providing an incentive for our visitors to book in the winter, spring and summer months.

Our creative narrative will focus on what makes Jersey unique as a place in the world to visit. This campaign is about proudly asserting our cultural identity to the world. We are celebrating who we are 
as a people; our rich culture, history, language, customs and traditions that gives us our independent spirit and carves our unique niche as a destination brand.  

All brought to life by the colourful Jersey ambassadors that make our visitor experiences unforgettable. .  

‘Little island. Big Spirit’ will be a creative platform to evolve our brand and help differentiate us in a crowded travel market. For this next stage in our evolution, we will refresh our brand messaging 
framework to inject our fresh, bold, spirited and fun personality firmly in our DNA. 

As ever, YOU are our greatest ambassadors to help us on this journey. Help us inspire our visitors to discover the little island that’s big on spirit.      

Calls to action
Discover what makes a little island so big on spirit.
Explore more.
Win an epic escape. 

Assets and opportunities
• 10 x campaign edits / imagery

• Media plan

• Share your stories on social media using hashtags #theislandbreak and #littleislandbigspirit



Audience segmentation  
Little island. Big spirit.

One campaign, two audiences. 

Our campaign content will be segmented around around our two key target markets to reflect seasonal demands and respective booking periods for each segment. 

1. GROW 
25-54
No children
2+ holidays a year
Short break
4-6-week lead time
Working
Independent traveller
60 miles from UK departure points
ABC1

Messaging priority: 
Drive visitation in winter months from January - March 2020  

We have developed two sets of creative imagery, media strategies and user journeys to resonate with each audience segment. 

We further developed our Little Big campaign propositions for each audience, underpinned by unique product experiences, which we will serve up to the right audience at the right time. 

2. NURTURE

55+
No children
Retired
3+ night holidays 
12 - 24 weeks lead time
60 miles from UK departure points
ABC1C2 

Messaging priority: 
Drive early summer bookings from May - September 2020.



Content strategy  
Little island. Big spirit.

Capturing the little island with a big spirit.

Video profiling for each of our unique cultural touchpoints will be seeded through digital and social media, with the objective of bringing prospective visitors to the 

campaign pages of jersey.com, where we house inspirational content to lead through to bookable product experiences. We will also advertise in targeted print media 

in national news titles, where we know we have an existing audience who we can retarget with tactical offers through digital channels.  

We will be running a competition mechanic to ‘win an epic escape for two in Jersey’, this will facilitate data capture and act as an incentive to engage with our 

campaign. We can then retarget this engaged audience and push our best prospect visitors along the sales funnel to a booking. 



Creative narrative 
Little island. Big spirit. 

GROW

Liberate yourself in Jersey, where originality is guaranteed. Feel our island ways rub off on you as you explore our amazing scenery, befriend our locals and discover 

our heritage treasures. We’ve got our own language. Our own currency. Our own laws. Our own legendary knitted jumpers. Our own famous potatoes. Our own 

celebrated dairy cows. We love who we are and we know you will, too. Discover what makes our little island so big on spirit.

NURTURE
Looking for an island that’s as original as you? Welcome to Jersey, where we love to do things differently. We even have our own language. Our own currency. Our 

own laws. Our own legendary knitted jumpers. Our own famous potatoes. Our own celebrated dairy cows. Making us unexpectedly independent and deliciously 

unique. Now, isn’t that worth experiencing? Discover what makes our little island so big on spirit.



Campaign imagery - NURTURE
Little island. Big spirit.



Campaign imagery - GROW
Little island. Big spirit.



Campaign media partners
We try to strike the right balance in order to build demand for Jersey. 
Engage with users and ultimately convert them to be a potential visitor. 

Little island. Big spirit. 



Campaign media plan
Little island. Big spirit. 

GROW - 27 December 2020 - 28 February 2020
DIGITAL



Campaign media plan
Little island. Big spirit. 

GROW - 27 December 2020 - 28 February 2020
PRINT



Campaign media plan
Little island. Big spirit. 

NURTURE - 02 January 2020 - 31 March 2020

DIGITAL



Campaign media plan
Little island. Big spirit. 

NURTURE - 02 January 2020 - 31 March 2020

PRINT



Get involved
Help us to make the world fall in love with Jersey. 

• Use the campaign video assets and imagery in your own marketing activity as a free marketing ‘hook’ to heighten awareness of your own business.

• Register for Visit Jersey’s Media Library and gain access to a wide range of campaign imagery.  Don’t forget - you can also share your own imagery on the 
library.

• This is your opportunity to inspire visitors to explore the island break through your unique experiences, events and promotions. Update your product details on 
visit Jersey’s MyListingPortal with winter offers and experiences to feature on the jersey.com website.

• Use the hashtag #theislandbreak across your social channels. Download our social media guide on how to engage on social.

• Keep in touch with what’s happening with your business. Share inspiration for content guides - how does your product celebrate our heritage and culture 
story? Get in touch with product@visitjersey.je

Little island. Big spirit.

https://jersey.assetbank-server.com/assetbank-jersey/action/viewHome
https://www.mylisting-jersey.com/user/login
https://business.jersey.com/be-more-richie

