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Campaign Purpose

Overview

The activity, which is an extension of the Rebalance closer to home
campaign, runs from 13 September — 31 October. The activity aims to:

* Emphasise that Jersey is an easy escape, on the doorstep of the UK
and part of the British Common Travel Area.

 Instil confidence in visitors to consider Jersey as a safe destination.
» Inspire visitors to take a late escape in Jersey.

Key Objectives
1. Drive bookings for autumn 2021

2. Contribute to achieving our 2021 aim of reaching 7.3 million UK -~
ABC1 adults

Jersey
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Campaign Message

The Great Late Escape

Visit Jersey launch an autumn digital campaign, running from 13 September — 31 October.
Aligning with Jersey’s Rebalance campaign theme, the autumn message will position Jersey as
The Great Late Escape with two creative iterations:

FAMILY NARRATIVE

Jersey's landscapes come to life in the golden autumn light. Capture magical moments as you
explore miles of stunning coastline and countryside, on foot or two wheels, discovering our rich
culture. Rebalance with friends and family, watching the sun set on a perfect day.

COUPLE NARRATIVE

Reconnect and rebalance with an easy escape to Jersey this autumn. Less than an hour away,
come and explore our dramatic coastline, miles of quiet and abundant country lanes and discover
our unique history. Spend time in the great outdoors and build up an appetite for our local food,
as fresh as the sea air.
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Our approach

PRIME PROMPT
Prime people Prompt people at the
emotionally to think right time in the right
differently about place, to drive
Jersey, that taps into conversion.

their passion points.

PR

Digital (programmatic, PPC, social, remarketing, website)

CRM

Partnerships (airlines, TOs - Secret Escapes)

Industry engagement
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Location Targeting

Based on autumn connectivity

INCLUDE EXCLUDE
Birmingham (+80 km) Jersey
Bristol Filton Airport (+80 km) Guernsey

Castle Donington (East Midlands) (+80 km)
Exeter, Devon (+80 km)

Glasgow Airport (+80 km)

Leeds Bradford Airport (+80 km)
Liverpool John Lennon Airport (+80 km)
London (+80 km)

Manchester Airport (+80 km)
Newcastle Airport (+80km)

Poole, Dorset (+60 km)

Portsmouth (+60 km)

Southampton Airport (+80 km)

Jersey
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Media plan

Use of Captify's Search Intelligence technol to target
ptﬁr_ N ge og\l E Programmatic Video {with CTA overlay) Desktop & Mobile CPM 1,897,497 0.07% 1,328 15% 25%
users within the travel intender audiences
Captify
Use of Captify's Search Intelligence technology to target B .
s "~ N Programmatic Interscroller Mobile CPM 1,222 838 1.00% 12,238 7% 13%
users within the travel intender audiences
sublime Large impact video skins i_’urmat to capitalise on attention Programmatic 5kins (Video Skin & Desktop & Mobile com 1,672,144 1 16721 G =
and drive awareness Toproll)
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Creative Examples |

Interscroller Secret Escapes
Microsite & Email

customs, quiks,

2 tegend

o Bisd

% P 4
THE GREAT LATE

SPOTLIGHT ON:

Cider Making with The Cider Maker and his Wife

rtury

Unpick ancient stories
Ready to rebalance this autumn? Discover what an escape to Jersey can at the autumn equinox

offer, from wild outdoors to foodie delights. Meet the m, and discover
. . ] N You don’t have to scratch too far beneath
the finest spots on the i d, imm ourselfin tt rative charms

the surface to experience Jersey’s rich and

of this enigmatic destination. Let our autumn escape guide inspire your next
diverse past...

getaway, with handpicked hotels and offers for a revitalising break.

SCROLL TO CONTINUE WITH CONTENT

Meet the husband and
wife cider makers

Richard and Sarah, affectionately known as
‘The Cider Maker and his Wife’ are
welcoming you to join them this autumn...

green lanes on two
wheels
For an island of just nine by five miles,

Jersey has over 500 miles of glorious

002 | 015 N S country lanes to explore... Jerseg
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Get Involved

What next?

*  We would like to invite you to upload autumn offers to the
EXISTING MyListing Portal here

« Use the imagery in your own marketing activity available in the
Media Library here to inspire visitors to book Jersey this autumn.

» Upload your events for the Autumn/Winter edition of What’s On
to the NEW MyListing Portal here by 23 September.

Jersey


https://www.mylisting-jersey.com/user/login
https://jersey.assetbank-server.com/assetbank-jersey
https://portal.jersey.com/
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