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Jersey?

19 miles ¢ S 100 miles

off the French coast from the UK

miles long
mMiles wide

000

English
with a faint
Jersey accent

o

100,000

People

Warmer than
mainland UK

A
500

Miles of walks

i

24

Beaches

4
150

Restaurants

British Crown
dependency - with
own government

Road signs are
in French
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So..... What happened?
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So..... What happened

¢6\We were the ¢¢ The GVA of
hospitality is so small

tourism capital of
3 it's barely worth

Britain. We were

invincible 92 Investing In
“Jersey has fallen out
€€ Ourjobis to of love with tourism 22

manage the decline 99

Jersey



The Future
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Why re-brand

The brand must be a beacon that will ignite a virtuous circle

The virtuous circle will:

- Reflect the best of Jersey’s reality

- Set expectations — for islanders
and visitors alike — for what the
Jersey experience is and should be

- Reignite pride and passion

- Galvanise islanders to unite, align
and contribute to a tomorrow that
is even better than today

Jersey
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Timing
This is a unique moment and opportunity

Amazing positivity & support

Huge optimism around the new organisation and team. They are empowered, energised, | can’t
Many stakeholders want to know what they can praise them highly enough. They all share
do to help — there are many partners in waiting. an objective. It's like a startup.

Permission to be bold

Requirement to cut through the noisy competitive The flying banana is just
landscape, with permission for the new, positive a bit ‘whatever’. We need
Visit Jersey to bring fresh thinking and be brave. something stronger.

Jersey is a safe option

A delicate but important and real advantage for Jersey in lts not nice to benefit from problems in
an unstable global environment. Smaller, off the beaten the world, but there is a lot of share shift
track destinations like Jersey are a natural substitute for happening.

more exotic, ‘riskier’ options. Jersey




Where did we start
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How you feel about Jersey?

A solid base of — mostly — proud and positive people

What do you associate most with Jersey?
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How you think other people feel about Jersey?

A clear view on the perceptions we need to shift

What do you think other people associate most with Jersey?
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What would you like other people
to associate most with Jersey?

An evocative, engaging and more vibrant future

What would you like other people to associate most with Jersey?
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A strong & differentiated story

Unique

Unusual

Expected

Finance

Unreliable
Weather

British &

French
An easy escape

Free &
Independent

Heritage &
History

Friendly &
Welcoming

Variety of
Accommodation

St Helier

Astonishing

Tides

So much

. World class
Going on

Natural
Farmed food

High quality
Authentic local
A small Produce
Island

_ Beaches &
An active Coasts

Place

Natural
Amazing Beauty
Eating
Experiences

Challenging

Evolving

Positive
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Average Visitor Age 57

UK Visitor Profile

‘25 54

ReUred/workmg =) Working
....................................................... I s ol & e
Nuture : | |
....................................................... 3-6+ month lead time 3-6+ month lead time
Package driven Package driven
60 miles from departure points 60 miles from departure point
ABCT 2) ABCIC2
25-54 25-54
No children @ Children
..................................................... : 2+ holidays a year 2+ holidays a year
Grow 4-6-week lead time 4-6-week lead time
Working Working
Independent traveller Independent traveller
60 miles from departure points 60 miles from departure points

2) ABC 2) ABCT Jersey



Visit Jersey | Crafting a destination brand with content & honesty

X
©
[
Q o
7
® O°’/ 7:5 < :% -
O elr E R L T
> S 2 c
< o ® - = o)
i Z 5. - j=
© S, z. G o >
2 % (0 51 e} @©
% % = Zz =+ 1T
y/ ) o®
Y @) o @) ~ 7% P 0’% %
R Yo, %
%, 9, % 70.00
2 %
(4 ©
So
"he % 60.00
o ([ ) 0/7 h Gb
C‘@ Q
4 %
outweigh their SN
gy
Vew st ey 40.0(
> ng try;
ng
/7@[4, things 30.Q0

diff N 2
IfTerencess .
® OO0se destination at the |5 st 20.00
Minute

10.0C

Drive straight there 0.00

ies
Museums and gallere

—_— | ondon 18 - 44

— North 45 +
A”O

g
> 3
g &
S g o ®
[ © Q?Q b
L S G Q
[0) S Ie; @
2 QL S &
@© N
> s ) 9 <&
T S < 2 Q
o) o} O O\)
o) < D § <
O] ,§ ) S N
& @ N\
“ O\O 6\6\ 3
) «© S
& O
Q )
° @
<</6 Qefc‘}
O <
o NN
<& 6\6
a®
S
\o¥ .
. un
of travelling 8
The eas€
The cost of getting there
ed fj
ine Weather
Se
8(:/7 es
A
iy,
S
Su,
4 e,
O Om
Sy N
foo
1 o'%
QLG v,
< 76 I,
N Q
Q ®/>
o % S
(@) Q 7o)
< % %
@) V) Q
7 3 >
T uy] % Q. %
® o Q o )
= o @) ©
5 ~ E o, %
® 0 2
" ° o % >
= [0)) o, ()
0] (@) [ 6
%) ® (@) >
. n 2 Z
O —
< - S %
%) e o)
?

Jersey



The ideal visitors for Jersey is not defined by their age, but by

the and that they
They are in body and mind,

and
They have a enjoy seeking out

and are willing to spend to get them —

—

so long as they feel they are getting
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Drawing the threads together

Jersey is a fascinating small island with
stunning natural beauty and a great story to

tell. An easy escape that’s bursting with variety.

The target has an aspirational attitude that
is shared by many, irrespective of age. It is
more youthful, active, curious and fun — they
are experience seekers with a zest for life.

q

Foresight

A world in which holidays are shorter and more
frequent, and are geared towards collecting new,

authentic experiences that are often closer to nature.

They are booked more spontaneously, and are
enjoyed by the full spectrum of age profiles.

Jersey



Purpose

Jersey is an island shaped by the sea, § To ignite a new wave
where things are revealed - to any who : of pride and passion
9 y for Jersey by reminding

choose to look. : ourselves and the world
: just how special Jersey is

as a place to reconnect

Like our submerged coastal landscapes that and revitalise

are exposed to the fresh Jersey atmosphere
each day, it’s a place for you, too, to come

up for air.
: Positioning values
A liberating, joyful experience where you’re : L
g, JOoYy P y : An Island of Individulaity

free to reconnect and revitalise. Free to be : The island break for

together. Free to do so much (Or so little). Op“crg';tg ‘L’J";?O‘;Vgi"r‘t to rediscovery

Curiosity & Optimism
Togetherness

Natural harmony
Where you explore the past, love the

present and can’t wait for the future, Where
friendships are nourished and bonds are

strengthened. Personality
And when the time comes for the tide to Fresh
rise again, you’re ready to dive back in. : Bold

: Spirited
With a smile on your face and a freshness in Fun
your heart. :

Jersey






How do we tell our story

Less features....... More benefits
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