Exit Survey Analysis — March 2019 and Year-to-Date

In the first quarter of 2019 departing Holiday visitors gave Jersey a Net Promoter Score of 55, one point higher than for
the same period of 2018 and mirrors the overall average score achieved during 2018.

Visitors spent an estimated £26m in Jersey during the three months ending March 2019, a 12% annual jump in nominal
terms. Across the past twelve months visitor spending rose by 9% to £271m.

There are some seasonal variations as well as ‘one-off factors that impact the data, notably the early Easter of 2018 will
have boosted longer-stay visits, while the March just gone saw weather that was far kinder than that experienced twelve
months before, resulting in less transport disruption. On the downside though uncertainties regarding whether or not the
UK would leave the European Union at the end of March may well have resulted in some changes to travel behaviour.

Overall March saw the island welcome just over 42,000 visits, an impressive 24% up on the same period in 2018,
whereas the number of visitor nights actually declined by 8% to 107,000.

This means that in the first three months of 2019 Jersey had almost 95,000 visits generating 271,000 visitor nights, with
this representing annual increases of 23% and 6% respectively.

To put figures for the first three months of the year into context, in 2018 this period accounted for just 11% of annual visits,
9% of annual visitor nights and of visitor spending.

The number of overnight Holiday visits in March was one-third up on a year ago, however, Holiday visitor nights were little
changed. As one would expect the absence of Easter meant for a reduced length of stay for VFR trips as well as for
Holiday trips with the former seeing a 17% rise in visits but 14% decline in visitor nights.

So farin 2019 the number of overnight Holiday visits is estimated to be 46% higher than in the equivalent period of last
year, while the number of Holiday visitor nights in Jersey is estimated to be up by a more modest 20%.

Looking at source markets reveals growth from the UK and Guernsey but a very weak month when it comes to visits from
France — not surprising given the Easter effect that would have influenced leisure visits from this market in 2018.

During the first quarter 72% of all visits were made by residents of the UK, with Guernsey the next most sizeable
contingent with a 16% share.

The timing of Easter also explains why the volume of visits, and especially visitor nights, by Scheduled Ferry were
considerably lower in March of 2019 compared to a year before. The volume of visits by Scheduled Air continues to
increase, with this method of transport accounting for 86% of all visits in the first quarter of the year.

While short-break visits were strongly up on the previous year, the volume of visits lasting four or more nights was notably
lower, again likely due to the absence of Easter travel in the 2019 figures.

Across all trip purposes 37% of visits in March were by those encountering Jersey for the first time. This figure increases
marginally to 41% when looking solely at Holiday visits.

The table overleaf presents a range of metrics for March 2019, the past three months (which of course on this occasion is
identical to the year-to-date figures) and for the most recent rolling twelve months. As is always the case the longer the
time period reviewed the more reliable are the estimates.
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